
Why Promotional Real Estate Postcards Work
 Contributed by Isaac West

Why Promotional Real Estate Postcards Are Beneficial

Promotional real estate postcards are beneficial on a variety of levels. They make a perfect first impression and are cost
effective. Promotional postcards will receive a higher return rate, since they create a reply from promising clients and
existing clients alike. They spread your name recognition and make you the initial individual they think of when real
estate help is necessary. Real Estate Postcards are not new and they are not going anyplace for a reason.

Name Recognition

The more frequently your prospective clients and customers see your name and get your promotional postcards, the
more known you'll be. When individuals in the neighborhoods you target consider selling or purchasing real estate, they
will think about you before anybody else.

First Impressions

These postcards do not require an envelope to mail, meaning that, over other various mailed ads, you'll have the
advantage that your house photos and heading will reach the eyes of potential customers practically in spite of
themselves. Postcards require no maintenance in this world of an excess of spam mail, cell phones, and junk mail

High Rate of Return

When was the last time you got a postcard in the mail and you did not check out the front, flip it over and, at least,
browse what it says? How about e-mail? Just how many emails have you deleted without opening, or junk mail letters or
fliers that have ended up in the trash without another thought?

As a real estate agent, marketing with post cards is one of the most ideal choices you can make for increased name
recognition and great visibility. And the best part? You can be as inventive with your postcards as you want to be. In fact,
the more creative you can be, the better it is. Undoubtedly, you're not the sole realtor in the area. But with a unique just
sold postcard, you should be the most well known realtor in the area.

Are you an especially good baker or cook? Perhaps special recipes on the front of your just listed postcard is a good
trademark for you. Do you love classic cars? Maybe a profile of a different one on every card can set you apart. Major fan
of botany, history, or the local hockey team? Captivate while you establish your hallmark and potential customers will
actually enjoy receiving your real estate postcards.

Of course, the back of your real estate marketing postcard is going to have your contact information, possibly a future
open house or a few examples of listings that are on the market. The most imperative part is that you generate a brand
and implement it on every card.

The marketing term for introducing and then reacquainting potential clients and customers to your unique advertising and
marketing style is referred to as branding', 'brand name recognition', or 'identity branding'. You achieve this with
repetitive contact. Arrange a pattern of sending out your specialized brand of real estate farming postcards regularly and
you will make your mark.
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